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ABSTRACT

With participation in social life, all the interpersonal and intergroup relations an individual establishes takes
places in accordance with his/her gender roles and gender identity attributed by society. In this respect, it can
be suggested that all forms of relationships individuals establish with others are shaped in parallel with his/
her gender identity. Therefore, it would not be wrong to argue that the gender identity an individual possesses
in interpersonal relationships has a significant effect on the formation of the relationship established. One
of the most important communication barriers confronted in the interpersonal communication process is
stereotypes related to gender identity. Gender identity stereotypes emerge according to gender roles taught to
each individual who joins society. The presence of these stereotypes turns into interpersonal communication
barriers, which, in many cases, show their effects even before communication starts. In this regard, it is
considered that addressing the content of stereotypes about the gender identity of the source and recipient
as communication barriers in the communication process, is important. For this purpose, emphasis was
laid primarily on the guiding effect of stereotypes in interpersonal processes within the scope of the study.
Afterwards gender stereotypes were evaluated based on the findings of research conducted in this field,
and with reference to characteristics of gender stereotypes.
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1. Introduction
Gender relations are produced within social structure and maintained through the transfer of these stereotypes
to each individual, who joins society. As an individual joins this life, which is organized with these gender
relations, all the interpersonal and intergroup relations an individual establishes with others, take place in
accordance with his/her gender roles and gender identity attributed by society. In this context, it can be
suggested that all forms of relationships individuals establish with others are shaped in parallel with his/her
gender identity. Therefore, the gender identity an individual possesses in interpersonal relationships has a
significant effect on the formation of the relationship established.
Interpersonal communication refers not only to the exchange of messages between the source and
recipient, but also the social interaction process established between individuals. In this social interaction
process, individuals interact with each other by exchanging various codes. On the other hand, this
communication process is not as easy as a mere exchange of various codes or symbols to each other.
There are many factors, which shape this process. Interpersonal communication the individual maintains
with the other person, is under the influence of many constituents such as cultural background, past
experiences, perception or attitudes of the individual. In this context, it can be suggested that, gender
identity and stereotypes about this identity also play a significant role in the communication process
considering the fact that subjects, both as source and recipient, include their personal characteristics to
the communication process.
Gender identity stereotypes are acquired according to a society’s view on gender and gender roles. The
presence of stereotypes based on individual’s gender identity, are confronted as an important interpersonal
communication barrier, and in many cases, it may even show its effects before the interpersonal communication
process starts. In this regard, it is considered that addressing stereotypes about the gender identity of
the source and recipient as communication barriers to the communication process is important. For this
purpose, within the scope of the study, emphasis will be laid primarily on the guiding effect of stereotypes in
interpersonal processes. Afterwards, basic characteristics of gender identity stereotypes will be addressed
and how gender stereotypes turn into communication barriers in the interpersonal communication process
will be discussed based on the findings of research conducted in this field.

2. Gender Identity in Interpersonal Communication
The concept of interpersonal communication can be defined as the production and exchange of information/
symbols between individuals, who interact with each other.1 In a more inclusive definition, interpersonal
communication is defined as “as the form of communication, which takes place between two persons
spontaneously and in an uninhibited manner in general, and communication between parties in a physical
environment alternately”.2
However, only exchange of information and symbols is not sufficient to consider this type of
communication between individuals as interpersonal communication. Three criteria are mentioned for
communication between individuals to be defined as interpersonal communication: (1) persons involved
in interpersonal communication must be close to each other at a certain level and face each other. (2) not
a one-way, but a mutual information exchange must take between the participants. (3) These messages
must have a verbal and/or non-verbal quality.3
Gürüz and Eğinli define the concept of interpersonal communication as “the production and transfer of
meaning as a result of the interaction between two persons.”4 According to researchers, within the context of
this definition, there are three constituents, namely, process, message interaction, and sharing the meaning.
Interpersonal communication is a process, that is, it is an endless activity, which changes constantly. When
interpersonal communication starts between two persons, a process, the beginning and ending of which
cannot be defined or reversed. Another aspect is the exchange of messages. A mutual transfer and reception
1
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DÖKMEN, Ü.: İletişim Çalışmaları ve Empati. Ankara : Sistem Publishing, 2006, p. 23.
MUTLU, E.: İletişim Sözlüğü. İstanbul : Bilim ve Sanat Publishing, 1998, p. 208-209.
TUBBS, S.L., MOSS, S.: Human Communication. London : McGraw-Hill, 2000, p. 250.
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of verbal and non-verbal messages is in question. Both verbal and non-verbal messages interact in a circle
and affect those, who maintain communication. However, transfer of messages between persons is not
adequate, messages create meaning, and they are shared in a mutual manner. In this process, the presence
of good or bad relational experiences between persons, also affects the interpretation of messages.
Based on the definition by Gürüz and Eğinli, given the fact that interpersonal communication is a mutual
process of constructing meaning, laying emphasis on the determinant role of gender roles defined by
social structure, and social gender stereotypes, which are formed according to these roles, is considered
important. Because individuals’ tendency to make sense of persons or events they confront, is closely related
to the social structure, in which they live. The content of communication an individual establishes with the
other person is not independent of the cultural background or the social structure, which the individual is
a member of, and social structure’s views on gender or its prejudices.
In addition to the determinant role of social structure, the realization and success of the interpersonal
communication process depends on how wide the common reference framework of resource and recipient
is. In other words, the more similar the past lives, judgements and attitudes of individuals, who are parties of
the communication, their psychological characteristics during communication are, the more successful they
are in making sense of the messages.5 Therefore, it would not be wrong to argue that similarities between
recourse and recipient (past experiences, membership to similar social structure, cultural commonality etc.)
increase the success of communication established between both parties. Because common values and
norms shared by parties, make it easier to construct meanings from the communication process in question.
Considered in this context, it can be argued that interpersonal communication, which is established between
members of the same social structure, becomes successful based on the common values possessed by
the parties of the communication process.
One of the significant aspects, which have a determinant role on the content and structure of
communication, is stereotypes. Stereotype means perceiving individuals who are there by their cultural
characteristics, life styles and actions, through images which we create by constructing people with the
associations these common characteristics induce in our mind. When an individual considers people, who have
such common characteristics, as single individuals, his/her judgements in the stereotyping process constitute
the basis for all of his/her evaluations. Accordingly, a whole category serves as a filter for this evaluation,
regardless of the actual situation of the individual, who is being observed at that specific moment. This filter
embodies categories, in which we place individuals who have socially determined characteristics, our value
judgements which we form through our experiences about these characteristics, the condition and interests
of the individual and ourselves in that circumstance, the quality of action and a whole social structure. These
‘norms’, which emerge as individuals are perceived, start to serve as determinants, which affect interpersonal
relations. Because our personal history, our place in social structure, the same type of characteristics
attributed to the objects or individuals we confront, and their positions in relationships, determine the
form of a relationship we establish at any moment of our lives. Also, an individual’s mental operations for
perceiving, also take place in the process of formation of social norms and stereotyping6. Therefore, knowing
the structure and content of stereotypes in the interpersonal communication process, is important for
understanding barriers or conflicts that may be experienced in the interpersonal communication process.
One of the most important communication barriers, which may be confronted in the interpersonal
communication process, is stereotypes, which emerge according to the gender identity of the source of
recipient. These stereotypes are connected to gender roles, and various obstacles may be confronted in
the interpersonal communication process like many other fields, due to an individual’s gender identity. Due
to stereotypes and prejudices, the communication established between parties turns into a conflict rather
than a common process of constructing meanings. Because gender difference and inequality imposed by
gender relations, causes reference frameworks of source and recipient to become further away from each
other. If the interpersonal communication process takes place between individuals who are not (cannot
be) in equal positions, the message conveyed by the source does not (cannot) reach the target, and as a
result of this, the desired effect cannot be created and, results different from what was intended for the
communication process are obtained.
5
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Therefore, addressing gender identity problems and stereotypes confronted as a result of this, also
in terms of its importance for the interpersonal communication process, is considered important. In this
regard, stereotypes resulting from gender identity will be addressed by discussing their determinant role
of these stereotypes in the interpersonal communication process.

3. Gender Identity Stereotypes
Gender is an important social category, which attributes various social meanings to individual’s social
status, and differentiates male and female roles. On the other hand, social groups, to which individuals
are included due to their gender, have the characteristics of a closed group. In other words, individual’s
membership to this group means membership of a fixed group, and it is not possible for any group member
to be transferred to another group (unless a medical intervention is required).7
Gender is among the basic grouping variants, which have an effect on social perception. However, social
mobility between male and female groups, that is, switching from one group to another is not possible. Also,
this membership is obtained not through efforts, but through assignment.8 Therefore, membership of these
groups is not optional, and an individual becomes a member of a social group, which is in accordance with
his/her gender, from the moment he/she joins social life. Due to this social category, which an individual
finds himself/herself in from birth, and which cannot be changed, it is inevitable for an individual to confront
stereotypes and expectations based on these stereotypes in all interpersonal communication processes
in which he/she participates. In this context, knowing stereotypes, which are based on the gender identity
of an individual, will provide a basis for overcoming an important communication barrier, which is also
experienced in the interpersonal communication process.

7
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Gender based stereotypes can be quite diverse. In this context, different forms of stereotype related to
gender identity can be categorized as follows9:
• Gender stereotypes about characteristics, which society expects women and men to show as
separate groups,
• Stereotypes about gender roles in roles and activities, which are considered appropriate for men
and women.
• Personal features, which are considered to characterise one gender more or less compared to the
other gender, are called stereotypes about gender stereotypes.
On the other hand, the fact that gender identity stereotypes differ from other stereotype forms, must be
emphasized. Stereotypes about gender identity offer descriptive prescriptions to individuals. A descriptive
aspect of these stereotypes is the definitions in the minds of people about what a typical member of the
group, to which that stereotype belongs (for instance, attributing emotional, weak, dependent, passive
etc. characteristics to women). The prescriptive aspect dictates individuals on what they must do, how
they must act (e.g. expecting women to be passive, obedient, and skilful in interpersonal relations). This
descriptive aspect, in other words, these requirements, play a very central and significant role in gender
identity stereotypes. Because stereotypes about gender identity, restrict the behaviours of both men and
women. Failure to comply with these requirements is generally perceived negatively, and causes prejudiced
attitudes. After this, individuals confront a strong gender.10
Gender stereotypes can be defined as certain behaviours and characteristics, which society expects
women and men as a group. Therefore, these stereotypes restrict the behaviours of both men and women.
It must be emphasized that, although stereotypes related to gender identity generally have similar content
across the world, they are not universal. Contents of stereotypes may differ according to the education
level, historical background and geographical location or cultural characteristics of that society.
Another feature of gender stereotypes are their highly complicated structure due to close relations
with members of the opposite sex. Because women and men share many living experiences together.
Experiences shared as wife/husband, father, brother/sister, lover, colleague etc. cause individuals to develop
highly complicated expectations about the opposite sex. This interaction sometimes paves the ground for
developing sub-categories about the opposite sex, especially women (e.g. female doctor, policewoman
etc.). These subcategories emerge when gender stereotypes do not match with the member of that gender.
In such cases, it may be concluded that qualities dictated by a stereotype may not be applied to all the
members of the group and/or the stereotype is wrong, and the stereotype may be expected to change as
a result of this. But this is not the case with gender identity stereotypes, and the essence of stereotypes
related to that gender remains the same.11 For instance, when an individual, who is of the opinion that women
are too fragile to perform work that requires strength, sees a female taxi driver changing the tires of her
vehicle, he/she thinks that this is not the case for all women, but only an example specific to that woman.
A study, which investigates female and male police officers in this context, found that male police
officers are against female police officers although they are satisfied with the performance of their partners.12
Stereotypes of male officers about women’s capacity to work as police officers did not change despite
the intimate contact established, and even remained the same with police officers, who work with a male
partner. Because male police officers’ stereotypes about women hasn’t established a relationship between
being a woman and being a police officer, and their opinions about how women can work as police officers
hasn’t changed other than exceptions of their own team members.
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A study was conducted by Broverman et al. for the purpose of determining gender identity stereotypes,
and participants were asked to state their opinions about the typical characteristics of women and men.13
As a result of the study, it was determined that participants have a consensus about the characteristic
features of men and women. Research categorized the characteristics stated by participants and grouped
attributes related to women under an intimacy-impressiveness cluster (for instance, a gentle person, who
does not use profane language, needs a sense of security about her external appearance, and expresses
her emotions) and a cluster which contains attributes related to men was grouped under the name of selfsufficiency (aggressive, independent, non-emotional, dominant, competitive, rational, ambitious, someone
who does not attach importance to external appearance, someone who is not offended easily).
Another study conducted by Williams and Best on gender identity stereotypes, is important, in that it
indicates how stereotypes may go beyond intercultural differences.14 In the study, characteristics provided
to participants were categorized under three titles, namely, psychological needs, ego states and emotive
meanings. Participants were asked to mark characteristics, which they consider as typical of men and
women, among 300 different characteristics provided to them. Results obtained in the study are important
in that stereotypes about gender roles show similarities despite intercultural differences. Another finding of
the study is that, stereotypes about gender differences converge as the development level of the country
increases. In addition to this, the research is significant in that not only the characteristics attributed to
women and men are different, but also, characteristics attributed to women are more negative compared
to characteristics attributed to men. For instance, men are characterised as strong, vigorous, dominant,
durable, potent, ambitious, entrepreneur, non-emotional; while women are characterised as emotional,
talkative, indecisive, gentle, excitable, whiny, affectionate, obedient etc. Also, it can be inferred from the
characteristics obtained in the results of the study that social likeability of characteristics used for women
is.15 In the following years, another study conducted by Williams and Satterwhite in Pakistan and Japan for
the purpose of understanding how results of the study conducted by Williams and Best changed over the
course time, determined that findings of the previous study are confirmed.16
On the other hand, it is important to note that, although aspects of gender stereotypes, which do not
vary from one culture to the other, are emphasized, it is not possible to consider the conceptualization
of gender identity independent of cultural structure. Since gender implies cultural and social meanings
attributed to being a man and women, it must vary from one culture to the other to a certain extent. Because
meanings attributed to women and men are different in each culture.17 On the other hand, stereotypes
related to individual’s gender identity differ according to his/her race, social class he/she is a member of,
or other demographic characteristics (e.g. education level, income level etc.). For instance, Browneargues
that stereotypes related to gender identity are related to each country’s religious structure, urbanization
rate and the education opportunities provided to women.18 According to Browne, in countries, where the
education level is low, gender identity stereotypes are generally formed on the basis of more traditional
gender roles. Also, religious structure of the country has a determinant role in these stereotypes.
In addition to this, an individual’s identity has an integrated structure with numerous qualities and
aspects, which interact with each other in a very complicated manner. In other words, an individual, who is
subject to stereotypes, prejudices or discriminative behaviours, may also confront stereotypes, prejudices
or discriminative behaviours related to his/her social class, age or nationality. Therefore, addressing the
problem in the context of a single identity is either oversimplifying it or failing to analyse it.19 In addition to
this, the industrialization and development of capitalism across the world brought along a new and modern
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order of gender differences. Just as a man, who works and earns a living for the family, is considered
superior to an unemployed and single man, a businessman started to be considered as superior to a worker
man, urban women superior to countrywoman, white Western men superior to Eastern ‘ethnic’.20 Based
on this perspective, it is important to take inequality relations, which have a determinant quality on these
stereotypes, also into consideration, for determining stereotypes related to gender identity.
Gender identity stereotypes are not only intended for the opposite sex. An individual may
have stereotypes for other persons of the same sex with him/her, even have self-stereotypes. For
instance, in Turkey, in a study conducted by21 on gender identity stereotypes and role differences
between men and women, participants were asked to mark status and characteristics related to domestic
works, occupation behaviour, appearance and attribute22 to associate them with a specific gender. Participants
were given four options, namely, ‘woman’, ‘men’ ‘suitable for both genders’ ‘not suitable for either gender’
for association. Among the results of the study, while taking care of the child when it becomes ill, preparing
meals for children, cooking, washing dishes are attributes which are associated with most participants,
business follow-up at public enterprises, doing house repairs, arranging the budget of the house, acting
as the head of the family were among the most common domestic activities, associated with masculinity
according to the participants. In this context, the study suggests that both genders exhibit a tendency similar
to each other in separating occupation - domestic works with an understanding that is shaped on the basis
of gender. According to Vatandaş, the similarity between the opinions of male and female participants about
feminine and masculine jobs, become meaningful as a remarkable finding since it indicates that gender
roles in the relevant fields are accepted for both sides.
Also, social inequality between genders has an effect on the nature of stereotypes. For instance, in a
study conducted by Rosenkratz et al., it was determined that men characterise themselves with typical
attributes such as independence, objectivity, logic, effectiveness, passion, self-confidence; while women
characterise themselves with typical attributes such as compliance, interest in external appearance, need of
security.23 However, when subjects were asked to state which characteristics are more valuable, a majority
of both men and women stated that male characteristics are more valuable. On this subject, Bilgin suggests
that the effect of stereotypes on social differentiation is not limited to giving individuals, who negate the
out-group and dignify the groups of belonging, a sense of difference, but some out-groups, who are subject
to discrimination for a long time, also share these characteristics attributed to them.24 Accordingly, these
individuals, who are subject to discrimination for a long time, may change their self-image in the direction
of these stereotypes, and start to feel that this is a form of discrimination. In other words, those who are
targets of stereotype, may exhibit behaviours, which are in accordance with the expectations of others,
and social representations as the manifestation of this set of perceptual expectations, in a mechanism,
which resembles the Pygmalion effect.25 When this emphasis of Bilgin is considered within the context of
the study conducted by Rosenkratz et. al., it would not be wrong to suggest that women adopt stereotypes
related to women, which are always reproduced by social structure, and they do not feel discrimination
with regard to these stereotypes.
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Deaux & Lewis26 argue that studies conducted on gender stereotypes (e.g. by Rosenkratz et.al.27,
Broverman28, Spence et.al.29, Williams and Best30, Williams and Satterwhite and Best31) essentially reveal two
types of behavioural patterns on the part of women and men. In these studies subjects are of the opinion
that women are more intimate and expressive than men, while men act more rationally and competitively
than women. Also, it is emphasized that various gender stereotypes are centred upon different personality
traits Therefore, it can be suggested that thinking about gender identity stereotypes implies thinking about
references about individual’s gender, role behaviours and appearance although understanding of femininity
and masculinity.32
Stereotypes based on gender identity refer to unfounded beliefs about men and women. Also,
expectations play a significant role in this process. Since individuals categorize men and women through
different qualities, they have different expectations about different genders. When they confront a situation,
which is contrary to their expectations, they justify them with different reasons depending on the gender.
For instance, in research conducted by Deaux and Emsweiler with the participation of Purdue University
students, subjects listened to different audio records, in which various women and men are performing
masculine works associated with men with tools and feminine domestic chores associated with women.33
After this, subjects were asked to evaluate the performance of the man or woman, who performed the duty,
based on various factors, such as skill or luck. Whether it was skill or luck, which effected the performance
of stimulus person, was analysed according to the answers given by the subjects. According to the research,
subjects were of the opinion that the success of men, who performed masculine duties, depended more
on skill, while a similar performance in work, which they knew was carried out by a woman, was incidental.
Only female subjects estimated that women could perform better in feminine duties. Therefore, it was
determined that men are considered more skilful than men. When the performance of different sexes was
equal, that is, in completely equal conditions between genders, subjects considered it more appropriate to
vote for men rather than women. This study is significant since it indicates how stereotypes about gender
differences can affect expectations and causal attributions of individuals. In addition to this, Deaux and
Emswiller argued that the manners in which male and female subjects judge stimulus person are quite similar,
and gender stereotypes are not specific to a single gender, but men and women share the stereotypes
equally.34 In this regard, just as stereotypes about women force female individuals to act in accordance
with certain expectations, stereotypes about men create the same pressure for men. Therefore, although
it is observed that the content of stereotypes about women is more negative, stereotypes about men also
affect individuals equally.
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There are other studies, in which participants were asked to evaluate the performance of men and
women in different fields. Male and female writers35, male and female artists36, male and female candidates
who apply for foreign education programmes37 are among the examples used in this research. In these
studies, it is observed that same performances of men and women are not voted equally. For instance, in
a study conducted by Deaux and Taynor, students, who applied for a foreign education programme, were
asked to vote on the competence and intelligence of a stimulus person.38 Results of the study indicate that
a male stimulus person received more votes from students although high performance of male and female
stimulus persons is equal. On the other hand, women received more than men in low performance categories
of stimulus person. In this context, researchers suggest that study results reveal the fact that equal levels
of performance by both gender groups, were not voted for by the subjects equally.
On the other hand, differences between stereotypes about men and women, can be addressed within
the framework of perceptual differences between internal groups and external groups. According to this,
an individual is more inclined to favour an individual, who is a member of an internal group (e.g. a woman’s
favouring a woman, a man’s favouring a man), and exhibit discriminative behaviours to the member of external
behaviour (e.g. a men’s discriminative behaviours towards women, women’s discriminative behaviours
towards men). For instance, in a study conducted by Lindeman, it was determined that both women and
men perceive their own groups more positively than the other group, but men perceive their own group
and themselves more positively compared to women.39 In their study, Maltby and Day determined that
femininity in women, masculinity in men, are perceived more positively by members of the relevant sex,
and negatively by the members of the opposite sex.40 In another study, Graves & Powell analysed in-group
bias, and determined that women are more inclined to adopt in-group bias in the evaluation of candidates
applying for a job.41
On the other hand, some researchers (e.g. by Locksley et.al.42, Locksley et.al.43) suggest that an individual’s
knowledge on a specific subject may decrease the effect of gender stereotypes. In this context, in the study
conducted by Locksley et. al.44, subjects were given basic gender labels, and an explanation for three behaviours,
which bear the characteristics of both self-confident and unconfident behaviour. Following this, subjects
were asked ‘individuals with which characteristics would act similarly in the same situation.’ As a result of the
research, it was determined that information provided to subjects would help induce the desired judgement, and
this can be more effective than various gender labels. According to the study, it was determined that gender
stereotypes about an individual decrease as the individual’s personal characteristics are known by others
more.
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In another research, Deaux and Lewis conducted three different experiments to understand the
relationship between the various constituents of gender stereotypes and gender labels. 45 In the first
experiment, information about the constituent of a gender stereotype (especially masculine and feminine
versions of characteristics such as role behaviour, character, physical appearance and occupation) were
provided to male and female university students, and they were asked to make judgements about other gender
characteristics of a stimulus person (behaviours related to gender, physical characteristics, occupation,
whether the individual is heterosexual or homosexual). The information provided to subjects, was changed
sometimes in a manner that it is consistent with the gender of the stimulus person, and sometimes in a
manner that it is inconsistent with the gender of the stimulus person. In the third experiment, information
about each constituent was provided to subjects from different experiment groups sequentially, and subjects
were asked to predict the other constituent of the relevant stereotype. In this way, researchers aimed to
evaluate the reciprocal influence of constituents. Research results indicated that information about one
stereotype constituent may contain another constituent, information about a constituent may be determinant
in the definition of gender, and physical appearance, which plays a dominant role in gender stereotypes,
may contain other constituents.
Based on the above-mentioned research results, it can be argued that each of the constituents, which
form gender stereotypes, are not of equal strength. Therefore, while certain constituents (such as appearance,
physical characteristics) play a more significant role in the formation of gender stereotypes, some constituents
(e.g. social status, occupation, sex) may have less effect in the formation of stereotypes. On the other hand,
Deaux & Lewis46 suggest that the relation between gender stereotype and physical appearance can also be
observed in other constituents such as role behaviour or occupation. For instance, in a study conducted
by Vatandaş in Turkey, feminine and masculine characteristics associated with domestic role distribution
and occupations of women and men were addressed as determinants of gender identity stereotypes.47
However, in this research, it was determined that, when information about physical appearance was provided
to the subjects, they made use of information on physical appearance while making inferences about other
characteristics of the stimulus person. In this respect, researchers underline the fact that the effect of physical
appearance constituents cannot be underestimated for understanding gender stereotypes.
Therefore, it can be argued that the impression we form when we first see an individual, is based on
the physical appearance constituent. From this point of view, physical and behavioural characteristics of
a perceived individual affect the content and usability of stereotypes about the individual. For instance,
individuals, who look more feminine or masculine physically, create an expectation about these characteristics.
An athletic man may be considered to be a more adventurous, strong and independent person compared
to a curvaceous man48. Therefore, it can be suggested that an individual’s physical appearance is closely
related to stereotypes, and especially women’s physical appearance, their beauty is brought to the forefront
more. Because, the stereotype, which stipulates that women must look well-groomed and pretty, is stronger.49
Connell emphasizes the fact that clothes are also determinant in terms of giving an idea about both
physical appearance constituents and cultural coding.50 According to Connell, women and men, whose
physical differences are not at the forefront significantly, are differentiated by means of clothes. Women are
categorized with skirts, while men are categorized with trousers. Similarly, Bullough and Bullough also draw
attention to the relationship between gender stereotypes and clothing style.51 According to researchers,
clothes are the most fundamental gender identity indicator, which manifests the personal preferences of an
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individual immediately. While femininity has been coded with skirts throughout a large part of history, and
masculinity with trousers, codes constructed with an individual’s style (colours, models preferred, fashion
trends followed by the individual), sexual orientation (on which ear men prefer wearing earrings, whether
women use clothes or accessories dictated by society etc.) clothes specific to one’s job and occupation
(nurse uniform, kitchen apron or overalls) also give hints about conformity to gender identity.
Another aspect, which can be addressed within the framework of physical appearance and behavioural
constituent as well as dressing style, is non-verbal behavioural patterns. In this context, it is argued that
women and women are also differentiated through non-verbal behaviours and this difference shows similarities
in persons of both low and high status. According to this, women’s being more sensitive in non-verbal
behaviours is the result of their having a lower status in society. Because people of low-status are supposed
to be more sensitive to facial expressions of people of high status, and adapt themselves accordingly.
Therefore, low-status individuals are more cautious in their behaviours, they have a more tense body posture,
they keep physical distance more, touch others less, make eye contact without looking people in the eye,
averting their gaze and watching, smile more, express their emotions and open themselves more. It was
determined that, compared to men, women behave more like these low-status individuals. As a result, it
can be suggested that, in terms of using non-verbal behaviours, men act like high-status individuals, while
women act like low-status individuals.52
On the other hand, Deaux and Lewis argue that, results of their research also support Locksley’s opinion
in a sense, and information about the determinant characteristics of a stimulus person has a significant effect
on the judgements of the subjects.53 However, research emphasizes the fact that this does not show the
insignificance of stereotypes, various data collected can be gathered under one stereotype umbrella, and
this connection must be comprehended in order to understand gender identity stereotypes. Researchers also
underline the fact that investigating a single constituent isolated from others, and showing how gender effect
increases through this means, can neither neutralize gender nor provide an understanding of stereotype’s
prevalence and durability. From this perspective, it is important to take the relations between the constituents
of gender into account in order to understand the formation of stereotypes and creating solutions.

4. Conclusion
The behaviours and appearance of each individual, who is involved in the network of relationships, represent
an individual’s gender identity in an integrated structure, components of which complement each other.
Societies, which attach importance to this, pay attention to preventing any process, which causes confusing
individuals’ behaviours and appearances according to specific gender, through various control mechanisms.
Thus, gender characteristics manifest themselves with common aspects across the world. Although,
the strict manner of categorizing behaviours and appearance of an individual according to gender has
softened in today’s world.54 Differentiating men and women from each other by certain behavioural and
appearance patterns, and role expectations, which develop accordingly, constitute the basis for gender
identity stereotypes. These stereotypes are formed from the moment an individual is first seen, and directly
affect the interpersonal communication process. Therefore, the stereotypes in question may turn into barriers
for the interpersonal communication process and lead to conflicts in the communication process. In this
case, reciprocal production of meaning, which is the basis of the interpersonal communication process,
becomes impossible.
Many studies, which are mentioned above, are of great importance, since they indicate the fact that
existing gender inequality does not change although the content of stereotypes may vary from one culture
to another. The main reason for this situation is the existence of gender inequalities in all social structures
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and the fact that these inequalities are learned by all members of the society regardless of their sex.
Therefore, it can be argued that, women and men have gender identity related stereotypes that manifest
gender inequality although contents of these stereotypes vary.
On the other hand, research conducted suggests that women have more stereotypes about women, men
have more positive stereotypes about men, and the reason of behaviour is justified based on the individual
characteristics of the in-group. In addition to this, it can be argued that information about the individual
has a significant effect on the stereotype. According to this, as the information about the individual and
the level of contact established with the individual increases, commitment to gender identity stereotypes
decreases. Because as characteristics specific to the individual are known, stereotypes become specific
to that individual only. Also, each constituent, which construct gender stereotypes, determine stereotypes
at different levels. Some of these constituents (e.g. physical appearance) may be more determined on the
formation of stereotypes.
When all the features of gender identity stereotypes are taken into account, it is observed that stereotypes
in the interpersonal communication process have a multi-dimensional structure. For this reason, how
stereotypes, which starts with the beginning of the first encounter and directly affects the communication
process, play a determinant role according to the gender of the individual is manifested clearly. Factors such
as increasing the level of knowledge about the individual or incident, who/which is subject to stereotype,
neutralizing the determinant constituent, which causes the stereotype, individual’s in-group bias and distance
to out-group are of great importance for decreasing the effect of these stereotypes on the communication
process.
Finally, it must be emphasized that trying to understand gender identity stereotypes in the interpersonal
communication process through roles, which are based on gender differences, could lead to a one-dimensional
evaluation. These stereotypes, which are confronted in the interpersonal communication process, are under
the influence of several factors such as the social class which the individual is a member of, society’s
view on differences, historical background, religious and economic structure. Also, the way an individual
communicates with others (manner of speaking and listening, body language etc.) affects the interpersonal
communication process as well as all these factors. Therefore, all of these factors must be addressed in
an integrated manner in order to be able to evaluate the determinant effect of gender identity stereotypes
in the interpersonal communication process.
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